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Ingham County Monthly Cases 

2016 

Chlamydia and Gonorrhea  Case Counts by Months, Ingham County 2016 

Disease Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Total 

Chlamydia  157 158 162 172 177 143 169 170 186 169 198 151 2012 

Gonorrhea 50 51 56 51 62 53 65 68 46 59 58 55 674 

Chlamydia and Gonorrhea Case Counts and Rates, Ingham County 2007-2016 
  

Disease 
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 

Cases Rate Cases Rate Cases Rate Cases Rate Cases Rate Cases Rate Cases Rate Cases Rate Cases Rate Cases Rate 

Chlamydia 

1789 636 1780 633 1839 654 1915 681 1909 679 1786 635 1837 653 1723 613 1784 635 2012 716 

Gonorrhea 

560 199 460 163 391 139 417 148 342 121 391 139 441 156 407 144 479 170 674 239 

Source: Michigan Diseases Surveillance System 2007-2016. (Confirmed Cases), Rates for the cases less than 5 events are not calculated  

Note: Calculated Rates are per 100,000 Ingham County Population 
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2016 Chlamydia Rates in Ingham Co. 
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2016 Gonorrhea Rates in Ingham Co. 
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Call to Action 

• Limited staff to perform Partner 

Services/Treatment Verification 

• Education/STI Incidence/Prevalence 

Messaging needed for Ingham County 

residents 

• Personal Responsibility 



CDCynergyLite 
• A step-by-step tool to guide you 

through the social marketing process 

• Problem Description 

• Market Research 

• Market Strategy 

• Interventions 

• Evaluation 

• Implementation 

• www.cdc.gov/healthcommunication/ 

cdcynergylite.html 

https://www.cdc.gov/healthcommunication/cdcynergylite.html
https://www.cdc.gov/healthcommunication/cdcynergylite.html
https://www.cdc.gov/healthcommunication/cdcynergylite.html


MARKET RESEARCH 



Brief Literature Review 

• Protective Factors: Abstinence, Condom 

usage, Monogamy, Condom usage at first 

intercourse 

• Risk Factors: Sexually active, Age (24 

and under), Multiple partners, Having an 

older first sexual partner and/or and 

early sexual debut 



Existing Survey Data  
(MI Youth Risk Behavior Survey, Ingham Co. Profile for Healthy 

Youth and the Kaiser Family Foundation) 

• Young women and teen girls 

• Less likely to report condom usage at last 

intercourse 

• Less likely to use contraception at first intercourse 

• More likely to have a first partner 3+ years older 

• Minorities (African American and Latinx) 

• More likely to have first sexual intercourse before 

age 13 

• More likely to report unwanted intercourse 

• More likely to have a first partner 3+ years  

older 

 

 



Online Survey 

• Used Survey Monkey 

to develop a 12-

question survey that 

was promoted on 

Facebook and 

Instagram for $50. 

• Shared at Willow 

Health Center 

• Conducted in August 

2016 

• 126 respondents 

 



Survey Data Findings 

• 20% stated they were unsure of the efficacy of 

condoms in disease prevention and/or pregnancy 

prevention.  

• 44% of respondents thought young people were too 

embarrassed to buy condoms, creating a barrier to 

usage.  

• 21% said that they thought the cost of condoms was a 

barrier. Minorities were more likely to identify cost as 

a barrier than white youth.  

• Nearly a third of those surveyed did not know  

that someone with a STI could be  

asymptomatic.  

 



Focus Groups 
• Ingham County Community Health 

Centers (Two School-Based Centers) 

• 35 teens total, 16 average age, 88.5% 

identified as minorities 

• Access to mind-set of demographic 

most affected by increased incidence of 

STIs 

• Feed them and they will come 

• Interaction and information gained from 

Focus Groups was essential to campaign 

• Asked for feedback on concepts, health 

beliefs, norms. Not health behaviors. 



Concept #1 







Concept #2 









Final Concept 







MARKET STRATEGY 



• Goal  

There is a decrease in gonorrhea and chlamydia 

incidence rates in Ingham County, particularly 

among minorities, people in target zip codes, and 

those 15-24 years old.  

• Objectives  

• Traffic to STI-related webpages on the health 

department’s website increases.  

• People ages 15-24 years old request free 

condoms.  

• Minorities request free condoms.  

• People residing in target zip codes request  

free condoms.  

• Campaign disseminates key sexual health 

messages.  



INTERVENTIONS 



Budget/Funding 

• Ingham County’s STI Prevention Program 

was awarded additional funding to be 

utilized by September 2016. Targeted 

areas: 

 

• Condom/STI Prevention Tools 

• STI Prevention Advertisement 

• Incentives for Testing 

• Postage for On-Line Condom Requests 

• Brochures for ICHD HIV/STI clinic info 

• Medication for Cephalosporin allergies 



Protecting Yourself- 

Prophylactic Options 

• Condoms 

• Regular 

• Extra Large 

• Latex-Free 

• Flavored (Oral) 

• Female Condoms 

• Dental Dams 

• Lube 

• Silicone-Based 

• Water-Based 



Choices, Not Chances Marketing 

• Social media (paid and organic) 

• Radio ads 

• Billboards 

• Newspaper ads 

• Distribute postcards 

• Condoms available via mail and at 

community venues 

• Can be requested online 

http://hd.ingham.org/SeekingCare/STIHIV/ChoicesNotChances.aspx




Condom Pick-up Locations 



EVALUATION 



Requests by City 

Lansing

East Lansing

Grand Ledge

Mt. Pleasant

Haslett

Okemos

41.3% 

25.4% 

9.3% 

4.9% 

3.6% 
3.6% 



Requests by Race &  

Sexual Orientation 
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Requests by Age 

9 

30 

77 

64 

21 

8 

16 

0

10

20

30

40

50

60

70

80

90

<
 1

6
 y

e
a
rs

 o
ld

16
-1

7
 y

e
a
rs

 o
ld

18
-2

0
 y

e
a
rs

 o
ld

2
1-

2
4

 y
e
a
rs

 o
ld

2
5

-2
9

 y
e
a
rs

 o
ld

3
0

-3
4

 y
e
a
rs

 o
ld

<
 3

5
+

 y
e
a
rs

 o
ld

N
u

m
b

e
r 

o
f 

R
e

q
u

e
s
ts

 



Requests for prophylactic items 

via mail by month and year 

1 

28 

52 

20 

9 

41 

9 

17 

11 

15 

8 
9 

5 

0

10

20

30

40

50

60

Sept Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sept

2016 2017

N
u

m
b

e
r 

o
f 

R
e

q
u

e
s
ts

 



Traffic to STI/HIV Webpages 
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LESSONS LEARNED 



QUESTIONS? 

Amanda Darche, MPH 

adarche@ingham.org 

 

Annette P. Jones, BGS 

ajones2@ingham.org  

 

mailto:adarche@ingham.org
mailto:ajones2@ingham.org

